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BUSINESS AND ADMINISTRATION 

 

Course Number- BUS-4220-001/3, Fall 2022 

Course Name – International Business 

 

Instructor Information 

Instructor: Dr. Satyendra Singh    Office: 3BC06 Tel: (204) 786-9424    

E-mail: s.singh@uwinnipeg.ca     Office Hours: TH. 4:00-5:00 PM. Please e-mail me first. 

Class Meeting Time & day: 1:00 PM–2:15 PM (T/TH) Classroom: 3BC56 

 

Course Materials Website: www.uwinnipeg.ca/~ssingh5    

 

Important Dates 

1. First class: Sep 6 

2. First class participation report due: Sept 22 

3. Group proposal: Sept 22 

4. Midterm test: Oct 4 

5. Midterm break: Oct 9-15 

6. Withdrawal date without academic penalty: November 16 

7. Group project due: Nov 20 

8. Second class participation report due: Nov 29  

9. Last class: Dec 1 

10. Final exam period: Dec 9-22   

11. Take Home exam due: Dec 9   

 

Course Description  

This theory and research-based course examines both theory and application of business in an international context. It offers 

research insights from around the globe and shows how corporate practices are adjusted to respond to the realities of the 

international marketplace. Students study social, environmental, ethical and economic aspects of international businesses, and 

discuss the interaction between government and business. This course is designed to challenge students in their critical 

thinking as well as in their ability to manage risks associated with international business in foreign domains.  

 

Course Objectives/Learning Outcomes  

This course is designed to achieve the following objectives: 

1 Understand the concept of conducting businesses in an international environment, and the factors that affect 

businesses such as cultural, economic, financial, and operational, among others. 

2 Acquire knowledge and skills needed for the administration of international businesses, keeping in perspective the 

short- and long-term global corporate strategies. 

3 Understand foreign exchange mechanism and its impact on international business. 

4 Evaluate international business in light of the theories and practices. 

 

  

Evaluation Criteria 

 Individual Presentation (10%): This individual oral presentation consists of analyzing and discussing a journal article of 
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your choice from only the Journal of International Business Studies, International Business Review, Journal of International 

Marketing, International Marketing Review, or Journal of International Management or Management International Review 

published after 2000. These journals are available free of cost in the databases of our library. Your presentation must 

include objective(s) of the journal article, theory, hypotheses, methodology used to test the hypotheses, results and 

recommendations for international managers. Please do not choose an article that does not have hypotheses or 

propositions. Your presentation date is posted at the course website. This assignment should be prepared in PowerPoint 

software for 10-12 minutes (including PowerPoint setup time). You will have an additional 5 minutes for questions and 

answers. Failure to give presentation on due date will result in zero mark unless a medical note is provided. The fact that 

you need to work, have travel plans, or have too many tests/presentations/exams is not a valid reason for rescheduling 

your individual presentation. Your presentation must include academic journal citations. Please e-mail me, one day before 

your presentation date, a copy of your .ppt slides, and a copy of the journal article (please attach the .pdf copy, but not a 

weblink as it may be password protected) on which your presentation is based. You may give me hard copies as well. 

Please note that you must not show video clip during your presentation; no matter how short the clip is. Also, do not try 

to teach using marker…; you do not have enough time. Instead, you must speak for about ten minutes. Your final mark for 

individual presentation is the average marks given by your peer groups in the class; however, your mark may be adjusted 

if the class gave you unreasonably too low or too high. Please note that you will get a C in your presentation (and the 

class evaluation of your presentation will not be taken into account) if you (1) do not take an article from either of the 

journals mentioned on this page; (2) do not discuss/show the theory on which the article is based; (3) take article that is 

based on Hofstede’s old dimensions; (4) show video clips; (5) base your presentation on a brand name, company, country, 

specific product, specific industry, case study; (6) do not show source of the article on your slide; and, (7) speak too short 

or too long. Do not choose an article for presentation which does not have an explicit theory, or is based on a case study. 

Please note individual presentation is not substitutable.  

 

   Term test (20%): The term test is closed-book and will be based on random short- and long-type questions from the 

taught chapters and lectures. These questions will include numerical calculations so you need nonprogrammable 

calculator to take the tests. The following rubric will be used: You get a zero if your answer is conceptually or logically 

wrong or ambiguous. If you only replicate (or only expand acronyms or write just one or two lines) in the tests what I 

taught in the class or what is written in the chapters or slides, you get a D or C (i.e. your answer average; it is repetitive, 

obvious, overly used or descriptive in nature or copied from the Internet). Give your own examples, otherwise it will 

invariably result in zero or a D. To get a B or more, you must add value to your answers by demonstrating a clear 

understanding of the concepts using examples etc. beyond the book, slides, presentations…(i.e. you answer should be 

analytical and insightful). To get an A or more you need to demonstrate that your knowledge is at 

recommendation/research level based on analysis and evidence and new examples (i.e. there is critic-based evidence of 

built-up relevant knowledge on the topics beyond the classroom lectures). Please note that there will be no obvious 

questions in the tests; questions will be randomized and designed to test concept, logic and numeracy.  

 

  Term test: It is in-person test. To be fair and consistent, I will not assist anybody during the test. Just interpret the 

question as you feel appropriate and answer it. We will discuss each question in the test review class. Also, please do 

not ask me when I taught a particular concept; please check your notes. I will not give you any question that I did not 

teach but cannot ask the same question directly. Focus is on application of the concept in a given international 

marketing situation (and not just copying it from ppt slides or Google pages). Therefore, do not copy. Context is 

important. Every Peter is not identical in international context. For additional time, contact Accessibility Services. 

 

  Information about term test or exam: Please also note: (1) there will be no make-up test. However, the weighting of 

the term test may be added to your final exam if you produce a doctor’s certificate prior to the test stating that your 

medical condition will prevent you from writing the test. Otherwise, you will get a zero in the test. If you are going to 

miss exam for medical reasons, please send me the doctor’s note. Otherwise, you will need to apply for deferred 

test/exam through the university; (2) you cannot refuse to take term test after seeing the question paper on the 

ground that you are not feeling well all of a sudden. You will still be marked. If you are not feeling well, you should 
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not appear for the term test; (3) there will be no rescheduling of final exam unless you produce a doctor’s certificate 

prior to the exam stating that your medical condition will prevent you from writing the test. Otherwise, you will get a 

zero in the final exam;. (4) given the layout of the classroom, your sitting arrangement may be randomized in term 

test and final exam; (5) The fact that you need to work, have travel plans, or have too many tests/presentations/exams 

is not a valid reason for rescheduling presentation or term test or final exam; and (6) Do not request meeting 

immediately after seeing your mark. Wait till the test-review class. Reflect on test/exam first. Photo-identity may be 

checked during test/exam. 

 

   Final exam (30%): The final take-home exam is identical to group project in terms of format, guidelines and rubric 

but it has different topic and that you will complete the entire project by yourself by the final exam due date (please 

see important dates on the first page) and send it to me vie email at drsatsingh@gmail.com in both Word and pdf 

format. Please do not make it .jpg file. Please write in the subject line: IB, topic and student no. I have posted your 

topic on the website for the exam. The Students unable to write final exams on the assigned exam date during exam 

period must apply for a deferred exam through Academic Advising. If the request for the deferred exam is approved, 

an alternative exam will be scheduled during the next term. 

 

   Class Participation Marks (1st and 2nd) (5+5=10%): Students will be required to submit Class Participation Report 1 and 

Class Participation Report 2 via email at s.singh@uwinnipeg.ca Please write in the subject line: IB, CP1 or CP2 and student 

no. Format of the reports is available at the course website. Please announce your name before speaking so I know your 

identity and record your participation in my note. The following rubric will be used: Based on these reports and my cross-

reference, you may earn marks toward your class participation. Factual contributions, which help organize basic 

information into a useful discussion, will earn a mark between 0% and 65%. To earn between 66% and 75% mark, you 

must provide some synthesis beyond the basic facts. To earn +75% mark, your contribution must demonstrate real insight 

into the key issues of the discussion or presentation. Asking questions during lecture or presentations (individual or 

group) constitute class participation' however, you'll not get marks if you ask hypothetical (e.g. what if ...), frivolous (e.g. 

unrelated), or obvious questions such as what is the sample size or its characteristics, weakness of the study, why single 

country, future research direction.... Instead you should: focus on the objectives of the study; state practical 

relevance/irrelevance of the presentation; demonstrate understanding of the issues discussed/presented; offer new 

insight: and build on statements of other students, among others. Your final mark for class participation is the average of 

all the marks that you have earned during the scheduled classes. If you are absent, you will get zero (unless you produce a 

medical note), which will lower your average class participation mark significantly. Further, you must not write on the 

reports if you did not speak in the classes. If you did, it will be reported to Department Review Committee for its action, 

because it is considered cheating. Please note that there are no marks for listening actively, taking notes, formulating 

private thoughts or talking to me privately before or after the class or participating in the meeting with me. Consistency in 

class participation is important (rather the excessive participation towards the end of the course). 

 

 Group project (20%): This is a typed research-based group project designed to develop critical, analytical and problem-

solving skills in international context. I have posted name of your group members and a topic relating to international 

marketing on the course website. Change of topic (for both group project and individual Take-Home exam) is usually not 

permitted. Lack of research, difficult, no variables in the Handbook of scales, etc. are not valid reasons for changing a 

topic. If you change the topic by yourself or do not write directly about it, it an automatic D for both group projects and 

take-home exam. If a topic change is a must (eg. on religious grounds or sensitivity…), it must be approved by me in 

advance. As such, a change request may reflect inability to write on a given topic at 4th year level. Please note that your 

project cannot be based on a brand, product, country, individual, specific industry, person, or company (unless it is the 

topic itself given by me). See Project Report Guidelines for more details at the course website. The Guidelines are based 

on the format of a standard journal article. The following rubric will be used: Please note that your report will get a 

D/C/C+ if your report is descriptive in nature and/or if you (1) did not follow the project assignment guidelines; (2) cite 

the same author(s) again and again in the same paragraph or page; (3) took Hofstede’s old dimensions as variables; (4) 

chose very common or obvious variables or theories such as age, adaptation, attitude, brand awareness, culture, 
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customer, commitment, competition, corporate social responsibility, customization, economic, environment, ethics, 

ethnocentrism (CSR), gender, government, intention, loyalty, Maslow, motivation, perception, political, quality, 

satisfaction, self-concept, self-construal, social, social media, standardization, technology, trust, etc. or theories such as 

Azerbaijan, OLI, planned behavior, resource-based, transaction cost, etc.. (ie. I do not find anything new); (5) just mention 

a theory and does not relate to the variables logically; and, (6) did not reference/take your chosen variables (at least 3) 

from the Handbook (HB) of Scales. It is true that all variables will not be in the HB, in which case you can develop your 

own scales with items for the new variables (max being 2). You should choose interesting variables that you can 

interconnect and justify the connections. I cannot not choose or approve your variables (do not ask me); it is a group 

decision and it depends how do you argue to develop your hypotheses.Your project grade depends on the novelty in your 

project. So select variables carefully otherwise it is a C. Obvious variables do not add any value or novelty to your project. To 

get a B/B+ you should follow the assignment guidelines completely. To get an A/A+ your report should contribute 

significantly to new knowledge creation using empirical data and statistical analysis (eg SPSS software), and the report 

should be impeccable i.e. all references, diagram, logic, theory, novelty, grammar, English, editing… correct. I will attach 

you to a group. Change of group is not permitted. Each group will have 2-5 students. If you have been a group leader in 

my other courses before, please do not play the same role again; be a member of the group. Late submissions will not be 

marked. Please submit the signed Group Marks Allocation Form available at the course website along with your project, 

without which your report will not be marked. Please send me (drsatsingh@gmail.com) an e-copy of your project in both 

.doc and .pdf format with the subject line (IB Group # ?? and abbreviated topic) and in the text, name of your group 

members with student #s.  

 

Please do not convert it into .jpg format. Also, please do not use OpenOffice software or Google Drive etc. You must 

send your project report in both formats: .doc and .pdf. If I’m unable to open it, your report will not be marked, 

leading to a zero.  Please send me only one e-mail with all attachments containing the project in both .doc and .pdf 

formats, data file such as XL/SPSS file (if applicable), or appendices such as pictures, logos, diagrams, large tables, 

figures, etc. 

 

Do not prepare a full questionnaire and do not collect data from human beings. However, you can collect data from 

published sources such as secondary databases, advertisements, logos, etc. Do not attach literature review materials 

to the e-mail. All e-mail attachment files must be created by your group and should be original. Your group project 

topic will be posted on the website. 

 

Note: Each group will earn a score, out of 100%, based on the group’s performance in the group project. To create a 

group-grade-pool, I will multiply 100% by the number of members in the group. For example, a group of five 

students would have a group-grade-pool of 500%.  It is up to the members of that group to allocate the group grade 

pool among themselves by unanimous consensus, according to respective contributions to the project. If any 

member's contribution is expected (or going) to be outside the range (95%-105%), your group should see me as soon 

as possible. You should not sign the marks allocation form under peer pressure. Regardless of a distribution of 

percentages, an individual group mark in the group work cannot exceed 85 to avoid skewness. Project leader is not 

supposed to take extra percentages for coordinating activities, scheduling meetings or proofreading the report. 

Please also note that if a group member drops the course (which is always the case in all courses and in most groups), 

the remaining group members cannot allocate themselves over 100% because now they have to do the "extra work." 

Group allocation marks are adjusted only when all members are present, agreed and signed. I expect every group 

member to contribute equally (i.e. 100%)! 

 

If your group cannot agree to marks distribution satisfactorily, I’d submit it for binding arbitration at the cost of 10% 

of your mark. Please let me know if you’d like to use this service. 

 

 Group presentation (10%): This is based on the written project. Your group should give a 20-minute (including 

PowerPoint setup time) oral presentation, followed by a 10-minute session for questions and answers. You must adhere 
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to the time frame. We will use a stop clock to keep track of time. Please send me an e-copy of your presentation in .ppt 

format (do not make it .pdf or .jpg) at (drsatsingh@gmail.com) before your presentation date for my records. Please write 

in the e-mail subject line (PPT presentation: IB Group # ?? and abbreviated topic). 

 

  Other evaluations 

  Absences: You will get one negative mark for being absent from one class. If you missed classes, please ask your friend 

about what was taught in the class in your absence. Everything taught or discussed (e.g. book, tour, guest lecture, 

individual presentations, etc.) in the class is testable in term-test or final exam. Do not blame me if you did not do 

well in this course because you missed classes (particularly during presentations) or talking or checking e-mails in the 

class while I was teaching. 

 

Professionalism: Late submissions (class participations reports or group project) will not be marked. You must stay 

professional at all times. Any rude or disruptive or disrespectful behavior including talking/whispering in the class or 

test/exam will be reported to appropriate authority at the University of Winnipeg for its review. Do not be 

disrespectful or aggressive either in classroom or in my office.   

 

  Grade guideline: A+(≥85), A (≥80), A– (≈79), B+ (≥75), B (≥70), C+(≥65), C(≥60), D (≥50), F(<50) 

  Final grades shall be approved by the Department Review Committee and may be subject to change. 

 

  I will try to mark and return assignments/tests/exams to students within 2 weeks. I’ll post marks and grades for this 

course at www.uwinnipeg.ca/~ssingh5  

 

 

Recommended Text Book/Reading Material (Out of print but you can buy an old copy at a very low price) 

 

International Business 

Ball, McCulloch, Geringer, Minor, McNett 

ISBN: 978-0-07-353016-1 (11e) 

Any edition is ok. 

The topics and chapters correspond to this edition of the Book. Class Notes and website links are posted on 

www.uwinnipeg.ca/~ssingh5 and they constitute reading material for this course, test and exam. 

 

Prerequisite Information 

BUS-2002(3) or BUS-2010(3); and BUS-2103(3) or PSYC-2440(3), BUS-2210(3), BUS-2440(3), BUS-2501(3), BUS-3240(3), and 

BUS-3271(3), all with a minimum grade of C+; and students must have met their university writing requirement with a 

minimum grade of C+ (or exemption) [prerequisite(s)]. 

 

Course Outline and Schedule 

All topics listed below may not be covered. Sometimes it is necessary to update the course and its materials. The Course 

Instructor reserves the right to make changes to the course (content, schedule, assessments, evaluation, assignments, group 

memberships, and so on) at any time. These changes will be communicated to you should they arise. Duration of the classes 

depends on the class size and its participation. All assignments are due by the end of the class. 

 

 

1 Sep 6  Introduction to International Business 

2 Sep 8  World Marketplace (Ch. 1) 

 

3 Sep 13  Economic Forces (Ch. 8) 

4 Sep 15  Financial Forces (Ch. 11 and (Ch. 21))  
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Revised Study group list to be posted on the website on Sept 20 

 

First class participation report due on Sept 22  

 

Two-page group project proposal in pdf due on Sept 22 via s.singh@uwinnipeg.ca  

The project proposal should include (1) conceptual framework/diagram (2) hypotheses, (3) theory 

with full citation (4) measurement scales of the variables, and (5) New contribution in the project ie 

do we not know this already? What is new here/so what/contribution? Please check the assignment 

guidelines on the course website. 

 

5 Sep 20  International Financial Management (Ch. 11 and (Ch. 21))  

6 Sep 22  Export and Import Management (Ch. 17) 

 

7 Sept 27  Group project proposal review and feedback 

8 Sept 29  Seminar: Individual presentations and discussions 

 

9 Oct 4  Midterm test 

10 Oct 6  Midterm test review 

 

Midterm break during Oct 9-15  

 

11 Oct 18  Political Forces (Ch. 9) 

12 Oct 20  Exercise: Measurement of Forces (Economic, Political, Financial, Social and Technological) 

 

13  Oct 25  International Human Resources Management (Ch. 20) 

14 Oct 27  Seminar: Presentation of Forces (Economic, Political, Financial, Social and Technological) 

 

15 Nov 1  International Negotiations  

16 Nov 3  Simulation: Negotiations 

 

17 Nov 8  Foreign Market Entry (Ch. 16), International Operations Management (Ch. 19) 

18 Nov 10  Seminar: Individual presentations and discussions 

 

Final date for voluntary withdrawals, Nov 16 

 

19 Nov 15  Seminar: Individual presentations and discussions 

20 Nov 17  Seminar: Individual presentations and discussions 

 

Group project due on Nov 20 (No extension of the deadline) 

 

21 Nov 22  Group project review and feedback 

22 Nov 24  Group 1 & 2 presentations 

 

Second class participation report due on Nov 29 

 

23 Nov 29  Group 3 & 4 presentations 

24 Dec 1  concluding remarks 

Take Home Exam due on Dec 9. (No extension. You have 3 months. Plan accordingly.)  

 

mailto:s.singh@uwinnipeg.ca


 

 

7 

 

 

Course Policies and Guidelines 

 

1. Students can find answers to frequently ask questions related to remote learning here: https://www.uwinnipeg.ca/covid-

19/remote-learning-faq.html.  

 

2. Retain this course outline for any future transfer credit assessment. 

 

3. Note that withdrawing before the VW date does not necessarily result in a fee refund. A minimum of 20% of the work on 

which the final grade is based must be evaluated and available to the student before the voluntary withdrawal date. 

Exceptions may be made with the prior approval of the DRC in courses such as Directed Readings, Projects, and Thesis 

courses, but this will be noted in the course information. 

 

4. When it is necessary to cancel a class due to exceptional circumstances, instructors will make every effort to inform 

students via uwinnipeg email (and/or using the preferred form of communication, as designated in the course 

information), as well as the Department Assistant and Chair/Dean so that class cancellation forms can be posted outside 

classrooms. 

 

5. Students may choose not to attend classes or write examinations on holy days of their religion, but they must notify their 

instructors at least two weeks in advance. Instructors will then provide opportunity for students to make up work or 

examinations without penalty. A list of religious holidays can be found in the Undergraduate Academic Calendar. 

 

6. Students with documented disabilities, temporary or chronic medical conditions, requiring academic accommodations for 

tests/exams (e.g., private space) or during lectures/laboratories (e.g., note-takers) are encouraged to contact Accessibility 

Services (AS) at 204-786-9771 or accessibilityservices@uwinnipeg.ca to discuss appropriate options. All information about 

a student’s disability or medical condition remains confidential http://www.uwinnipeg.ca/accessibility 

 

7. Students are reminded that they have a responsibility to regularly check their uwinnipeg e-mail addresses to ensure 

timely receipt of correspondence from the university and/or their course instructors. 

 

8. Sometimes it is necessary to update the course and its materials. The Course Instructor reserves the right to make 

changes to the course (content, schedule, assessments, evaluation, assignments, and so on) at any time. These changes 

will be communicated to you should they arise. 

 

9. Academic Integrity. Students are encouraged to familiarize themselves with the “Regulations and Policies” found in the 

University Academic Calendar at: https://uwinnipeg.ca/academics/calendar/docs/regulationsandpolicies.pdf. Particular 

attention should be given to subsections 8 (“Student Discipline”), 9 (“Senate Appeals”), and 10 (“Grade Appeals”). Even 

“unintentional” plagiarism, as described in the UW Library video tutorial “Avoiding Plagiarism” 

https:/www.youtube.com/watch?v=UvFdxRU9a8g)%20is a form of academic misconduct.  

 

10. Misuse of Filesharing Sites Uploading essays and other assignments to essay vendor or trader sites (filesharing sites that 

are known providers of essays for use by others who submit them to instructors as their own work) is a form of 

misconduct, as it involves “aiding and abetting” plagiarism. More detailed information can be found here: Academic 

Misconduct Policy and Procedures: https://www.uwinnipeg.ca/institutionalanalysis/docs/policies/academic-misconduct-

policy.pdf and https://www.uwinnipeg.ca/institutionalanalysis/docs/policies/academic-misconduct-procedures.pdf.  

 

11. Respectful Learning Environment. All students, faculty and staff have the right to participate, learn, and work in an 

environment that is free of harassment and discrimination. Students are expected to conduct themselves in a respectful 

manner on campus and in the learning environment irrespective of platform being used. Behaviour, communication, or 

https://www.uwinnipeg.ca/covid-19/remote-learning-faq.html
https://www.uwinnipeg.ca/covid-19/remote-learning-faq.html
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https://www.uwinnipeg.ca/institutionalanalysis/docs/policies/academic-misconduct-policy.pdf
https://www.uwinnipeg.ca/institutionalanalysis/docs/policies/academic-misconduct-policy.pdf
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acts that are inconsistent with a number of UW policies (e.g. Respectful Working and Learning Environment Policy 

https://www.uwinnipeg.ca/respect/respect-policy.html. 

 

12. Acceptable Use of Information Technology Policy 

https://www.uwinnipeg.ca/institutionalanalysis/docs/policies/acceptable-use-of-information-technology-policy.pdf) could 

be considered “non-academic” misconduct.  More detailed information can be found here: 

https://www.uwinnipeg.ca/institutionalanalysis/docs/student-non-academic-misconduct-policy.pdf and 

https://www.uwinnipeg.ca/institutional-analysis/docs/student-non-academic-misconductprocedures.pdf 

 

13. Copyright and Intellectual Property. Course materials are the property of the instructor who developed them. Examples 

of such materials are course outlines, assignment descriptions, lecture notes, test questions, and presentation slides—

irrespective of format. Students who upload these materials to filesharing sites, or in any other way share these materials 

with others outside the class without prior permission of the instructor/presenter, are in violation of copyright law and 

University policy. Students must also seek prior permission of the instructor/presenter before, for example, 

photographing, recording, or taking screenshots of slides, presentations, lectures, and notes on the board. Students found 

to be in violation of an instructor’s intellectual property rights could face serious consequences pursuant to the Academic 

Misconduct or Non-Academic Misconduct Policy; such consequences could possibly involve legal sanction under the 

Copyright Policy (https://copyright.uwinnipeg.ca/docs/copyright_policy_2017.pdf). 

 

14. Research Ethics. Students conducting research interviews, focus groups, surveys, or any other method of collecting data 

from any person, including a family member, must obtain research ethics approval before commencing data collection. 

Exceptions are research activities done in class as a learning exercise. For submission requirements and deadlines, see 

http://www.uwinnipeg.ca/research/human-ethics.html. 

 

15. Privacy. Students should be reminded of their rights in relation to the collecting of personal data by the University 

(https://www.uwinnipeg.ca/privacy/admissions-privacy-notice.html), especially if Zoom is being used for remote teaching 

(https://www.uwinnipeg.ca/privacy/zoom-privacy-notice.html) and testing/proctoring 

(https://www.uwinnipeg.ca/privacy/zoom-test-and-exam-proctoring.html). 
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https://www.uwinnipeg.ca/institutional-analysis/docs/student-non-academic-misconductprocedures.pdf
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